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For businesses in the NOW moment!

In December 2015, SMG Digital rises above, to look beyond all

boundaries for greater possibilities and wider scope in the world of

Digital Marketing...



Our DNA...

A people seasghed on/offlihe marketing
team to achieve yealintegratedymarketing

/" years experienced digital marketers to

/\s% r clients

Client base wi renowned top-tief local &
internatignal brand/corporatighs

Well-established relationship with
media/KOL/celebrities



Our Way
to Achieve

Client’s | - ient business |
Business - Bl | requirement
Objective ' M 4 )

- Yr
- .!
o -
- .
~

Y
Project review & .
recommendation |; 'I }/ 3“[ Market analysis

Campaign
creation &

Campaign data
insight B | implementation

»~




Our Directors

SMG Digital is co-founded and led by two elite marketing expertise:

€ Mr. Dennis Ho — With over 15 years’ social media and digital marketing
experience; former Head of Digital Marketing team of Samsung Electronics
HK; also worked in international corporation such as Sony HK; strong
knowledge and connection in digital marketing field.

4 Mr. Kennie Lo — An all-rounded marketer with over 15 years’ experience,
former team leader of Samsung Mobile Advertising & Promotion team; also
worked in Hong Kong Tourism Board; besides in-house marketing, his
agency background grant him integrated marketing sense and strong
network in the marketing industry.



Our Total Marketing Services

Event / PR

Brancingisakrod uctiViarketng;

* Corporate branding strategy

* Product launch campaign

* Market entry planning & promotion
* Corporate event (Gala dinner/party)

PR/Evant Menagamani

* PR & media strategies

* Event concept creation

* Stage design & production

* Event programming & rundown
management

* Overall coordination & implementation

Stratagic Alliance

* Co-branding partnership development
* Joint-promotion program/campaign

* Sponsorship leveraging

* Celebrities liaison & coordination

DigitaifPianning
Digital strategy formation
Market trend & consumer insight analysis

sieative

» Activation idea generation

*020 digital campaign

« Content creation (video,
artwork, copywriting)

*ROI measurement

AUVETLISTIY

*Media planning &
optimization

*Media buying & evaluation

*Ad banner & visual design &
creation

*SEM & SEO

SOCId]

*Social media management

*KOL/influencers collaboration

«Viral marketing & forum
seeding

* Customer feedback
monitoring

MarKetnypeoliaterdls

« Website development

« Website revamp &
maintenance

«eDM content development
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MARVEL STUDIOS
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https://www.facebook.com/FoxFilmHK
https://www.facebook.com/DisneyMovies.HongKong/
https://www.facebook.com/MarvelStudiosHongKong/
https://www.facebook.com/UPI.HK/

Creative & Interactive Contents

Creative online games/campaigns to interact with Fans and encourage
the engagement rate
Prepared fun/emotional seasonal greeting posts

@ 20th Century Fox (HK)
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20th Century Studios (HK)
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Global Materials Localization

Enhance HQ global materials with local contents.
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Movie Launch Campaign

Co-op digital marketing campaign with selected social media partners
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AVITA Hong Kong
@AVITAHongKong

EH

\/AIO

(o]

VAIO Hong Kong
@VAIOHongKong

NEXSTGO
stgoGlobal

EH

UNFOLD
YOUR|TRUL =
PEREORMANCE

BUILT STRONG.
BUILT RELIABLE.

AVITA < VAIO « NEXSTGO

A global project (HK, TW, SG, MY)
to handle all the social media

channels including Facebook,
Instagram, LinkedIn, Youtube for
the brands under NEXSTGO.

13


https://www.facebook.com/avitahongkong
https://www.facebook.com/nexstgoglobal
https://www.facebook.com/vaiohongkong

AVITA

Create thematic and talk-of-the-town contents
AVITA HOLIDAYS

AVITA Hong Kong AVITA Hong Kong
AVITA Hong Kong s Smgd Buddy 31 71 11 § 38 1200 @ 1 Smgd Buddy (i 171 10 H6E @
Pubshe 0 (71 Ju
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VAIO

Set up social media channel for the brand re-launch
Create and aggregate contents to enhance fans engagement
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NEXSTGO

Creative practical video contents to promote the durable feature of the laptop.

Water Test

’ NEXSTGO ) i b2 NEXSTGO eoe NEXSTGO o
1 Smgd Buddy $¢# (7 - 5H28H 2100 @ ¥ Smgd Buddy if 17 - SH23H 2100 @ 1 Smgd Buddy it (7 - 5H21H 21:00- @

[#GreatBossGuide 4 — Adaptive] [ #GreatBossGuide 2 — Keep Calm] [ #GreatBossGuide 1 — Confidence]

Meet your big clients frequently, no matter at Alaska g or Sahara g, 3 > 2 2 o
PRIMUS wil stand by you! Sometimes you can't get rid of your careless colleague or shaky cup ;% Especially when you are rushing to do a presentation in front of all

but JUST KEEP CALM stakeholders, you drop your laptop ...

Explore : bit.ly/nexstgo_detail Explore : bit.ly/nexstgo_detail

Explore : bit.ly/nexstgo_detail

NEXSTGO
H1 Smgd Buddy $f# 17 - 5H30H 21:00- @

[ #GreatBossGuide 5 — Work Life Balance]
Yes, you work like 2a monster but you can still read your business report
while sipping your Magarita : on Waikiki Beach .
Explore : bit.ly/nexstgo_detail

NEXSTGO
Hy Smgd Buddy 2% (7 - 5H25H 12:00 - @

[ #GreatBossGuide 3 — Delegation]
Delegate your work to the team, like passing your luggage to the hands
of airport luggage belt worker 7y during your business trip. SE-RI-
ous?

Nexstgo PRIMUS Reliability Test -

Test ility Test - Drop Test

ﬁ

=

Other #ExtremeChallengeVideo

Temperature
Test

Drop Test

Dupabielest
{Extremel

Nexstgo PRIMUS Reliability Test - Dust Test ttiid Nexstgo PRIMUS Reliability Test - Durable Test = @8

Dust Test Durability Test 16






Channel Display and Roadshow

Shopfront display production & installation and roadshow event management

= L

ptical 88 Shop-in-Shop (2020)

Optical 88 Shop-in-Shop (2019) Benz JP Roadshow Display Rack

18



Progressive Lens Xmas Campaign (2017 Xmas)

An Advertising campaign to feature
progressive lens as the best X'mas gift for
elder people emotionally

@ YouTube ™ zeiss hong kong

P > o) 1:49/200

ZEISS HK Z£E] &% - EElNER R HE—ZIEE

Video Link

Seeding and Boost Ad on Selected
Social Media Platforms

"¢ hm.fm‘ . - @man-ynlm

(% - WWb ) NESRNE)
SRR EEARE - 2GR WAAR ~'EEX1.’I Cl!ﬂﬂ‘

¥) ERAISREN OUseANEE "

&I‘. RiESR H“Fe’!l.ﬁ .kﬂiﬂu.‘lllﬂﬁ .!
BG—f (8 8 - HDEE 12731 B NS ENERER EERNN K5
ENRAARRRNG |

TMESHERAGN: hiips/goo. gVRHFSGE... See more

= . "
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HE | W7 ]

W/ Gat More Likes, Comments and Shax

W/ Get more likes, comments and shares
Boostthis post for $3,000 15 reach up to 44 000 people

& 56,640 people 28,700 | 27,940 m & 10140 people reached m
] ——
©OW Betty Twul, Joey Ling and 89 others 5 Comments 25 Shares o
ke (O Comment 2 Share - Olke [ Comment 2 Share o
o TR E4 hket.com b Uke Page ™

0 TOPick M

W Getmore likes, comments and shares. W Getmore likes, comments and shares
Boost this post for $1,000 10 reach up 1o 28,000 people Boost this post for 52,000 10 reach up to 31,000 people.

AR 49744 psople reached m 2 35755 people reached MM
Q0w = Oww uw
ke ([ Comment 2> Share o- Dike [ Comment 2 Share °-
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https://www.youtube.com/watch?v=9s3kUHU8mbM

EnergizeMe Lenses Launch Campaign (2017 Q3)

E10:03 1% W
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Pressl‘
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ZEISS EnergizeMe EREISHF

ERIRMIBL
EHERCRIPBIZ BRI % AR ESS

P p—
CRABBEEAEFE! ' Gﬂss‘&iﬂ%

Social Media Advertorial

1% W)

& B

£l 2R BN RB KR @A

TR, ERRE ERWRAR

Produced a “"Refresh” time-lapse video to
feature the product in a soft & “lifestyle” way

Social Media
Coverage

Video Link

Refresh

I$# Got more likes, comments and shares

Boost this post f 00 people


https://www.youtube.com/watch?v=abOp49m6NPk&t=13s

DriveSafe Lenses Launch Campaign (2016 Q4)

SEs 3:EER
ﬁropceari.,:, a7 3%A Mer\Cmb

Rils « MEXRHHTIRETHA

ZEISS DriveSafef# i

Digital Media Campaign

. MENXPAT

JMENplus

#t ZEISSDrivesafes A WE/{E
E=g 30311

T B 510055 R WSS

#45] ZEISS - Hong Kong

Social Media Co-op with FFEHISEET i E Event Digital Media Coverage
21
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https://www.facebook.com/parknshophk

In-store Events

In store event & roadshow management & materials production

"We Smile” Campaign (2017) SELECT “GOBE Month” Campaign (2019) .,



Product Promotion

Creative theme, concept & graphic to make the product promotion message

more eye-catching and interesting.
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Summer Series

A HtERIR S PARKn SHOP Supermarket HK
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Back to School
Series
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https://www.facebook.com/parknshophk/videos/1995356360700019/
https://www.facebook.com/parknshophk/videos/1988313101404345/
https://www.facebook.com/parknshophk/videos/1992148887687433/
https://www.facebook.com/parknshophk/videos/2003974466504875/
https://www.facebook.com/parknshophk/videos/2007030559532599/
https://www.facebook.com/parknshophk/videos/2002495463319442/

Interactive Games/Campaigns

Ride on festive or talk-of-the-town occasions, tie-in featured products.
Different format of games/campaigns to encourage customers’ engagement.

@ S HES1T 48 PARKnSHOP Supermarket HK
# Smg 7] BHOE

Budd H-@
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PARKNISHOP

Video Game
Link

ERE B8k 5 PARKnSHOP Supermarket HK
H Smg i 121- 105 165 15 -

[IREER] # &
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LSharefF IR —Tr & ! - EFES
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EHE SB%T% PARKnSHOP
Supermarket HK
2017212512H - @
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EFEAERESEENE AMERE - SRR RERESEENE
MERFESAPIEDE ! @@

EESIA |
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Charity Game
Link

360° Game
Link

- mgEE |

FEAE HHBRTH 45 PARKnSHOP Supermarket HK

H#1 Smgd Buddy f# (21- 10578 11:00 - @

[£373% > e ! ]

SHEWMBTELHEEL "EL 1 @
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o
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Talk-of-the-town Occasion
Link
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https://www.facebook.com/parknshophk/posts/2052574504978204
https://www.facebook.com/parknshophk/videos/2023896267846028/
https://www.facebook.com/parknshophk/videos/1991159257786396/
https://www.facebook.com/parknshophk/videos/2018089898426665/

Videos Production

Viral video concept development, shooting and production. G EE .
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SEHPRHAET i/ ZEEm
(Summer Lucky Draw) (Branding Campaign)

FEHE BBtk 45 PARKNSHOP Supermarket HK
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https://www.facebook.com/parknshophk/videos/1988488248053497/
https://www.facebook.com/parknshophk/videos/2021036561465332/
https://www.facebook.com/parknshophk/videos/2024753094427012/
https://www.facebook.com/parknshophk/videos/2022448981324090/
https://www.facebook.com/parknshophk/videos/2023888654513456/
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https://www.facebook.com/arcade.cyberport

Shopping Mall Promotion Campaign

Artwork design and materials development for various promotion campaigns

. E B\ Weekend Shoppers

A’RCADE S I ‘ AT{CADE
BCYBERPORT o g SRS ACYBERRORT

- : sona Wﬂ
_ ” Jl‘le ge

=AU=
_Ezﬁ_»S.F\J

From niow to 1 Mar 2020, apart from the.
regular parking offer, shoppers can redeem
a delightful park & dine coupon pack with
designated spending at
Amada@()/ba’porl retail shops,
restaurants and cinema.
I E ) g B A E2020€34 10 « BRSARER
4 oA | - S REEEHBRESGS - RPNMEH

e Podium @ L4, Cyberport 2 . WAEEEENTREERNRSE s

1% | smreomamnimmis

Every Sat, Sun & Public Holiday 3 g " Weekends Delighiiul Rewards lor Shoppers’ .| Weekdays Moviz Goers Privilege”

EEHN - ARAREM 5 R FERHTR

Admission Upan same-day spanding Prossst 7
By sl payment
- HARFARA' on 2 or ahove
Single Spending of  Free Parking d 3 g ) TEREE E
R AT SIAW RRHAR st : % ]

Same-day Movie Tickels

s U)LY
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Festive Event Promotion & Interactive Campaign

Align with festival campaign design for the event promotion feeds arrangement
Developed social games to encourage fans’ interaction.

° The Arcade REERIE 6 new photos

‘:ﬁw FTAMA and FRIENDS 548/
ZEB " TAMA and FRIENDS ; (4 © ﬁ

W‘HFVUEQ)E Tﬂmﬁ

o] F AR
1% S EIHANEES YAHA an:
I-H'END&~=LM§'~1 &

(@ "TAMA and FRIENDS Lost in the Pumpkin Planet *;]
“TAMA and FRIENDS" W 88 are back! From 27 Oct to 11 Nov (3
weekends), The Arcade together with @Dreamcatcher will presen

@ The Arcade SIS

6A26811:45+ @

[ A% *BERKE RREFTUXIRE? Q)
HRURE AEBEERERITHGR @ | FRARNFE
RIS T IR E] LU IR ), 2 HR BB SRR A
IBUKIGIE O ! A5k (29/6 & 30/6) MIBMBS AT
VARAREEME EE) HOEDEGTAR #dt
ERE !B

FINDTHE RIGHT
FIX THE AL

WEBE4ERIN
‘, Bingo ~l !
sy BE

l ?"

R s LUy

Huw “wel s ot 20
g
LU LS R "Wl nry

e vl T T i

... The Arcade ST
June 5a16:04 PM - @

ERLES
F’;ﬁ4§imu = EF&EEE@E%X@EHK?—

Which car will
win the trophy?

FWTH [hEE) fﬁWJTﬁﬂi&E STEEERE—
|

BRE(R—HES (R
EHE AT * &
1 B EERA AT ERGMES © 7 BEE |

* SEEhIEE
© iheh !ﬁ%‘i&ZELMNEEQ See More
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Tenants Promotions & Seasonal Greetings

Package tenant’s promotion offers by thematic campaign themes, in a stylish

presentation.

A The Arcade $/¥5&#S
June 23 at 11:13am - @

& BIUT B =it S
¥
** DINE'N PARK Offer &5 £2E=EE ™

$100 &4~ 141 hr (3£ 2 /755 @)*... See More

** DINE'N PARK Offer B = £3e == ™
$100 &~ &~ 1+1 hr (totally 2 hrs [@)"... See More

The Arcade 88587548
March 14 - @

= Omworld Lifestyles #{3/E¥TREE" » SEQHE

FOER ! Sae

= = 5% IEAESRISARAAFIOEE - LETEREE

=3

#3 F e © goo.glIBREBMA... See More

Ell)/ry 107 discount
COMWorld Lifestyles

S 7 UFIIEE  LEEEXIEE
!
£ kg% © g00.gl/8RE6MAQ... See More

| - Y
Enjoiiicount 1)
@ /}ll)ly(/ Kids®

Tenants Promotion

6A7EH09.00 - @

° The Arcade BB

(4 KRR ! )
% BT RAR IR SRR AL A LEIROT + MM O B O T
PN G | SURATERS 40N T #RE (TR (D 2 AW
)0 11 A — 0 5 S 045 e A PR 7 R P ~ T 4B P E]
BA—FR AR A PSP A AR — N # RN W, (5]
ROEER S | o G FRIASHBRL |

* WM H Movie Screening *
R Venue : BIERB2FELAMER 648, The Podium, L4,
Cyberpor( 2
= B Date : 7-9/6/2019
(- B§ND Time: 16:00...

s e

"M tu‘dumﬂm‘) With..

e Arcatle # iveltUp

Kodlng Klngdom Hong Konu lekcd (llllh‘mﬂl)
www.kodingkingdom.com
BEPRMME Luk Chan Chinese: www.lukchan com...

#TheArcade #LiveltUp

3 APPN]
Girea (SO

The Arcade BUEK 48

6415611349+ @

(#32muntan ()
MEMEECHMRR | ARSI HOE LA
BIRAI # MR — 0T — BT R T R
IR, AR EPEILUR I0 #STEMI RS | Mi7AwE
TESFHF MR EMERBEEREMEGST !

(o) RERR A B : 16:00
O SR : HEN A8 A4/ F NS BRAR
O SEENBYN : bitly/2Zgq7pn

#TheArcade #LiveltUp

TR— NI HHAL = ~

#Cyberport # i #theArcade # BEYA M4
#LiveltUp y # EIEBWAMN #happy
#Japan ful #g #HLE #love
#lovers #coffee
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https://www.facebook.com/atorregehk/
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https://www.facebook.com/atorregehk/

Product Featuring Contents

Infographic contents and social game to demonstrate the product features

A\orrege Hong Kong
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Lifestyle Contents

Created different topics/themes for soft-selling approach & branding purpose

Atorrege Hong Kong
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Branding Video Series - 2019 (4 Ep + 4 Demo)

AtorregeHK Youtube Channel
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http://www.youtube.com/channel/UCFisei8T-6VmQTbo7DTp0Xg

Branding Video Series - 2018 (6 Ep)



https://youtu.be/YG7yFcl79ac
https://youtu.be/gN3l8uPejNU
https://youtu.be/0GZVyBFyZ2w
https://youtu.be/-ahngo80Mws
https://youtu.be/blPPHVugS3Y
https://youtu.be/J4-j0A1TnPk




Brooks Brothers 200t" Anniversary
Celebration Campaign (2018)

Overall project consultation for the 200t Anniversary campaign for
Mainland China & Hong Kong.

BROOKS BROTHERS
REERRE—HRE

Brooks Brothers F1&=F%% Louis Koo 7F—#E -
4H6H 1245 - &

2013:4 E 72 £#E#Brooks Brothers 200558748 F - HiE(E#ES
=it _asjé =T AZLouis KooIE=t 5 &Brooks Brotherstﬁﬂ
Hi{: EEEHESELEVEARE | REsERMEREAFHEE

1818 : XEISZERIEEEAVLELEEE |

T #2E £5Brooks Brothers: https://www.brooksbrothers.com.hk/

‘Gentlemen"?

Video link
Ref link
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https://www.facebook.com/BrooksBrothersHK/videos/1712704329046111/
https://www.facebook.com/BrooksBrothersHK/videos/1981408708842337/?t=0
http://www.brooksbrothers.com.hk/MIA/

Brooks Brothers HK
2016 F/W Online Campaign

Campaign idea generation and celebrity collaboration & management,
brought positive impact on the frontline sales figures.
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/
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/
s
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Afg Brooks Brothers #iZ 7 —E&% F : [ Brooks \
% Brothers X Ei% | EBOsTEl . \ VRIS PR  EZRREHR \
1181781329 - @ N e B\
[Brooks Brothers X 5 X% Louis KooE ) 2k | BiE—H4-ra4E, \ kg : \
BIABET BT B EERE) Made IN USATRR 24845+ t \
AR E T ALK SR, B iREANER S LT, RN EHER N\ T \
#E R e AMPIERRIS SN ZEE! N\ \
BPZE A www.brooksbrothers...... \
NSNS\ AN S RN

Video link Ref link
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http://www.brooksbrothers.com.hk/MIA/
http://www.brooksbrothers.com.hk/MIA/
https://www.facebook.com/BrooksBrothersHK/videos/1712704329046111/
https://www.facebook.com/BrooksBrothersHK/videos/1712704329046111/
https://www.facebook.com/BrooksBrothersHK/videos/1712704329046111/
http://www.brooksbrothers.com.hk/MIA/

Any enqueries?
Please contact us @ (852) 25723430
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